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Excite Rallye Raid
2013 World Rally Series & 2014 Dakar Rally
Audience
Dakar on TV – 1 Billion viewers

· Via 70 broadcasters, 190 countries received images from the rally, with a total coverage of 1,200 hours for one billion viewers. 

· Taking account of the broadcast times of these programmes and the news reports, the audience of the various channels as well as the rates charged by their advertising departments, the worth of this exposure has been evaluated at 386 million dollars. 

· On the race, 55 international, national or regional channels sent crews to produce their own images in addition to the programmes produced daily by the organisers. 

Dakar.com 4.3 million unique visitors
· The web site attracted 4.3 million web users, i.e. an increase of 43% on the figures for 2011. In the video section, 5 million clips were viewed during the race, i.e. twice as many as in 2011. 

· In addition to the content available on dakar.com, the official Facebook page brought together a community of 470,000 fans, whilst 40,000 people subscribed to follow the Dakar on Twitter. 

The Team
Martin Rowe
British Rally Champion, British Formula Rally Champion, Production World Rally Champion, Chinese Rally Champion, Manx Stage Rally Champion, Peugeot Challenge Champion, Manx National Rally Winner, Group N British Rally Champion and Ford Test and Development Driver.
Andrew Coley
Class A6 MSA National Gravel Rally Champion, ASEMC 1600cc Champion, MSA Selection for “Fit To Be Champion” Scholarship and previous Reserve Driver with NISMO Dakar Team.

John Hardy
20 years of British National Rally Championship experience including ACSMC Rounds, Rally Driving Instructor providing vehicle set-up and training for British Championship Drivers.

Specific Activities

The FIA Cross Country Rally World Cup is a rally raid series organised by the FIA, culminating with a champion driver. Eight to ten rounds per year with the 2012 series visiting – Italy, Poland, Argentina, Qatar, Spain, Hungary, Egypt and Portugal.
The Dakar Rally is internationally recognised as being the world’s most gruelling and arduous motorsport event, followed by billions globally on TV and throughout the media, as hundreds of competitors cover in excess of 9,000 kilometres in 14 days over some of the most hostile environmental conditions found anywhere.
Marketing Opportunities

Branding on Cars, Driver Overalls and / or helmet, Transporters, Motorhome Pit  and Garage backdrops. Show Car, Race event placements, driver rights, website links (from Excite Rallye Raid to sponsor, PR at events and across the season.

TV Documentary & Media
· Excite Rallye Raid Team has secured the broadcast of a seven episode series with a major European sports network.  The fly-on-the-wall style documentary will follow the team in climate training for drivers, the crew and preparation of the rally and services vehicles.  

· The seven-episode documentary will provide 3.5 hours of screen time per series broadcast.
· A global interest in the team has already been seen in printed press and online media.
Promotion Ideas
Employee reward through race event placement.

Client engagement through competitions to take part in driver training schools and race event. 

Use of show car for corporate events and / or open days.
Driver appearances and driver motivational talks or talks based on preparation for the event(s).
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